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| Providing Context Behind the Findings

A well-designed brand tracking research provides context behind longitudinal findings and can guide strategic
direction to drive brand growth. However, many brand tracking studies establish, but don’t explain, consumer
behavior. They serve as static monitors which often lack the sensitivity to identify the early signals of change.

Brand Tracking Drives Decisions

Russell Research transforms tracking research from a static monitor to insight-driven research which helps
guide short- and long-term brand decisions. Our HumanlLens approach draws on consumer psychology and
behavioral science principles to uncover the drivers of category and brand behavior, provide a comprehensive
overview of the dynamics of brand health, and identify early-stage signals which present growth opportunities.

Russell Research consumer and B2B tracking studies are scalable to meet client needs based on the

size and geographic coverage of brands.

The Russell Research approach to brand tracking is tailored
for growth-focused companies:
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drivers and white space or anticipated shifts in the  brands.
opportunities. category — whether it be

due to innovation, cultural

changes, or COVID-19.

For more information about

Russell Research Brand Tracking and other
custom research services, contact us by
phone at 201.528.0400 or by email at
info@russellresearch.com.
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